
It All Begins @ Home
LocalsAround the CountryHold

In a bold move against the world’s largest union-
buster, the Teamsters have begun a massive
educational campaign aimed at stopping the flow of
union-family dollars into the coffers of Wal-Mart.

Union members are the last people in the world
who should be rewarding a company determined to
prevent its employees from organizing,” said Jim
Hoffa, Teamsters General President. “Every dollar
spent at Wal-Mart is a dollar that could otherwise
support a good Teamster job.”

During a visit to a Giant Food warehouse in Jessup,Maryland, Hoffa noted that when consumers patronize
the substandard wage and benefit structure at Wal-
Mart, they in effect pressure the solid union employers

squeeze their own workers in order to compete—or
go out of business entirely.

Not content with being a retail giant in dry goods,
Wal-Mart now has its sights on leading the grocery
industry as well. Since 1992, the number of
Supercenters has skyrocketed from 10 to well over a
thousand—with their grocery operations yielding nearly
$28 billion in 2001. Factoring in Sam’s Clubs, Wal-Mart
food sales in 2002 fell just short of Kroger, the nation’s
largest grocer.

Food for Thought
At its 2001 International Convention, the Teamsters

Union committed itself to organizing Wal-Mart in a
cooperative effort with the United Food and
Commercial Workers Union. As part of the campaign,
the Warehouse Division is dispatching officers and
representatives to food warehouses throughout North
America to alert members about the growing menace
and to urge them and their family and friends to make

ramilies, saio ~onnvviiiiams,
Teamsters Warehouse Director. “Wal-
Mart has more stores, more
warehouses and more employees
than any other company. Yet as the

Ja!gestcorporation in America, \Nal-
Mart is leading the race to the bottom
with substandard wages and
benefits.”

The need for the educational
outreach—which the Teamsters Union c
Begins @ Home—is urgent. According
Privilege, which operates the AFL-CIO’s
program, a staggering $126 million on nearly 1 .8 million
transactions were made in the last year at Wal-Mart—
all this on a card marketed exclusively to union families.


